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Whether in Logistics, Supply Chain, Warehousing and Distribution, Delivery or Retail Operations, eDelivery is the title whose 
insights, analysis and stimulus puts you at the front line of multichannel.

There are numerous professional titles and resources for the supply chain professional, all of which give a valuable focus on the 
craft, skills and industry development. Our focus at eDelivery however is to connect all professionals with:

w their Board Level commercial colleagues in multichannel retail and ecommerce, and

w directly with the consumer’s needs, attitudes and behaviours.

At eDelivery we provide a commercial, consumer lens to connect through the Buy button (pre and post purchase).

eDelivery is a partner title to InternetRetailing, the established title for professionals in multichannel retail and ecommerce. 
eDelivery provides a dedicated, vertical title for those who work in partnership with them to deliver on their multichannel promises.

EDELIVERY EDITORIAL APPROACH
eDelivery... 

w focuses upon the activities of the Top500 European retailers - insights, commentary, trends and capabilities.

w covers innovation, developments and emerging practices, focusing upon their impact on the EU Top500.

w maintains a watching brief on all companies in the UK and EU Top500s and the suppliers within the InternetRetailing Top 
Suppliers Index to harvest innovation, trends and key developments.

w writes for the senior operations and logistics professionals as they seek to understand and assess the market trends and 
opportunities in multichannel, and then support and enable their commercial colleagues to address the demanding, connected 
customer.

w has a commercial, service and customer-focused perspective: we seek to bring our analysis to a point - the impact on the 
customer and thence the business/commercial performance of the business.

eDelivery is the trade title for professionals in logistics, supply chain and operations who fulfil the multichannel retail promise to customers.

We cover the challenges of getting products and services ‘available to buy’ at the point of consumer consideration, and then everything ‘after the Buy 
button’ - fulfilling the promises made by our multichannel colleagues to our demanding, connected customers. 

BRAND OVERVIEW



EDELIVERY AUDIENCE 
THE POWER OF ENGAGEMENT

36% UP TO £10 
MILLION

22% 
C-LEVEL

21% £11 MILLION 
- £50 MILLION

14% 
SUPPLIERS

47% 
SENIOR MANAGEMENT

3%  
CONSULTANTS

10% £151 MILLION 
- £500 MILLION

7% £500+ MILLION 

10% £1+ BILLION 

16% £51 MILLION 
- £150 MILLION

78%  
RETAILERS

31%  
SPECIALISTS/

CONSULTANTS

5%  
OTHER

JOB FUNCTIONDEMOGRAPHICS SECTORS

10%

22%

19%

11%

8%

12%

6%

4%

8%

HEALTH & BEAUTY

FASHION & APPAREL

DEPARTMENT STORE &  
MULTI-BRAND RETAILERS

ELECTRICALS   

GROCERY

HOME & FURNISHING

TRAVEL

SERVICES

LEISURE

OUR READERS:
THESE ARE SOME OF THE 
COMPANIES THAT SUBSCRIBE 
TO EDELIVERY MAGAZINE

TURNOVER

COMPANY 
TYPE

JOB TITLE

37% LOGISTICS/OPERATIONS/SUPPLY 
CHAIN/WAREHOUSING

16% ECOMMERCE/
MULTICHANNEL/MOBILE

15% INFORMATION SYSTEMS/
INFORMATION TECHNOLOGY

14% BRAND/MARKETING/
DESIGN

9% RETAIL & STORE 
OPERATIONS

3% PURCHASING/NON-MERCHANDISE 
PROCUREMENT

3%
STRATEGY/BUSINESS 
DEVELOPMENT/
COMMERCIAL/SALES

2% FINANCE/LEGAL/RISK MANAGEMENT/
INTELLECTUAL PROPERTY

1% BUYING/
MERCHANDISING



EDELIVERY 2016  
EDITORIAL CALENDAR - PRINT AND DIGITAL

PRINT 
CIRCULATION:

5121
(ABC JUNE 2015)

ISSUE NUMBER MONTH THEMES

EDM06

EDX BONUS 
CIRCULATION

Feb

OMNICHANNEL

Supply chain and operations underpin the modern notion of ominchannel: not simply using the store, 
warehouse and suppliers as an extension of ecommerce, but merging all capabilities to provide a seamless 
experience for the customer. In this issue weíll examine current leading practice as well as identifying the 
new capabilities that will become orthodox for the best retailers.

This issue also contains an extensive preview of the second eDeliveryExpo (EDX) to be held at the NEC in 
April. Comprising an agenda preview and interviews with keynotes and speakers, there will be an extended 
print run of this issue.

EDM06 April

PROCUREMENT AND CAPABILITY

The SCLO (supply chain, logistics and operational) systems are complex, mission-critical and long-lived. In this 
issue we examine the challenges of procuring and delivering enterprise systems. A key issue is the infrequency 
of system renewal, the extent of custom code and the number of interfaces... all wrapped in a zero-fail 
requirement. How can leading retailers plan, procure and deliver the capabilities needed to underpin modern 
multichannel commerce?

EDM07 June

CHRISTMAS - PLANNING FOR PEAK

‘Peak season’ is becoming a 3-month series of peaks - what are the SCLO implications and what can we learn 
from Peak2015?

Peak demand, peak marketing, peak promotion, peak sales, peak load, peak delivery and peak returns... 
we examine all aspects of managing load and demand against limiting factors and resources, while ensuring 
appropriate levels of service.

EDM08 
 
EDC BONUS 
CIRCULATION

Sept

COLLABORATION

Collaboration is part attitude, part behaviour, part systems. We investigate the cross-functional collaboration 
needed to deliver on multichannel - with the organisation, with suppliers and partners and across country 
teams - and even with customers. More radically we examine the rise in retailer-to-retailer collaboration (eg 
around click and collect, or promotional relationships) to see what new areas of complementary profit this 
could unlock.

This issue also includes a preview of the eDelivery Conference.

EDM09 Nov

OMNICHANNEL

We examine all aspects of SCLO’s impact upon and enablement of successful international multichannel 
trading. We will look beyond the ëon-siteí digital selling and take a perspective on the whole range of activities 
ëbehind the buy buttoní needed not only to make a sale internationally, but to ensure that itís profitable and 
scalable.

Between 2 and 4 copies 
of the magazine reach 
senior executives in 
ALL UK TOP 500 
retailers.



In 2016 we will launch year-round themes with their own dedicated topical area on edelivery.net and annual in-depth products 
(eg white papers, research papers etc) and webinar/podcasts to support.

eDelivery.net will have a monthly theme, with news analysis, editorial, commentary and podcasts/webinars to illuminate the theme  
(this will link with the magazine themes in their month of publication)

EDELIVERY AUDIENCE 
DIGITAL READERSHIP AND CIRCULATION

MULTI-PLATFORM 
EDITION:

18,000 25,000 + 

IMPRESSIONS PER 
MONTH

7,000 +  

USERS PER MONTH

UK TOP500 - OPERATIONS AND LOGISTICS REPORT

When retailers build businesses around their customers’ wants and needs, 
traders find that new priorities begin to emerge. It becomes important to find 
out both what customers expect, and how customers behave when they shop.



ADVERTISING AND SPONSORSHIP OPPORTUNITIES

Our Editors will apply their own tone 
to engage with our ED audience who 
are responsible for everything ‘before 
and after the buy button’ 

Published on eDelivery.net

Sent to our InternetRetailing 13,600 
Online Subscribers in Bespoke Email 
and featured on two e-newsletters in 
Jan 2016 each

BELLYBAND AROUND  
MAGAZINE OPENING 

TO DPS

COMPANY C-LEVEL PROFILE 
INTERVIEW IN PRINT, 

ONLINE AND IN NEWS

IRUK TOP500 OPERATIONS & 
LOGISTICS DIMENSION

ANNUAL PROCUREMENT 
GUIDE

WEBSITE SKIN ADVERT

It’s a balance between giving 
customers the fulfilment choices 
they want and demand, while 
ensuring that service is delivered at 
a profit. Customers are learning fast, 
from the traders at the forefront of 
retail logistics, just how accurate 
and effective delivery, collection 
and returns can be.  Services have 
improved enormously in recent years 
and today we’re at the beginning 
of a process that’s opening up new 
possibilities and aspirations. It’s 
territory that’s well-mapped in this, 
our third IRUK 500 Performance 
Dimension Report, on Operations 
and Logistics.

DISPLAY ADVERTISING: • Digital version sent to 13,600 
online subscribers

• Print copy given to 5,121 print 
subscribers 

• Additional 2,000 copies 
distributed at events 

• Profile on eDelivery.net 
directory for 12 months s

COMING - MAY 2016!

• Front of mind position
• Featured alongside editorial
• Sold on a weekly tenancy
• Unrivalled coverage
• Ideal for raising awareness of a 

platform or piece of content i.e 
Whitepaper/ebook

THE EDELIVERY 
PROCUREMENT GUIDE

2016ALSO SENT
TO OUR

13,600 
ONLINE 

SUBSCRIBERS



ADVERTISING AND SPONSORSHIP OPPORTUNITIES

WHITEPAPER & EBOOK WEBINAR BESPOKE TARGETED EMAIL NEWSLETTER SPONSORSHIP
WEBSITE HANDLEBAR, 

LEADERBOARD AND MPU’S

• Work with our Editors to 
produce either a Whitepaper 
or eBook

• Dedicated marketing with 
download data capture to full 
18,000+ circulation plus all 
social channels, in print and 
via newsletters

• Hosted on website for 12 
months

• Thought Leadership Webinar 
delivered alongside a Retailer/
Company for maximum engagement

• 8 weeks in-house marketing to our 
audience

• 2 bespoke emails promoting the 
Event

• Hosted by a eDelivery Editor
• Minimum 100 registered leads

AVERAGE RESULTS:

MINIMUM  

100  
REGISTRATIONS

AVERAGE  

150-180 
REGISTERED 

LEADS

80 –100 
ATTEND THE 

WEBINAR 
EVENT

POST EVENT 
LEADS AS 

HOSTED ON 
ED.NET FOR  

12 MONTHS

• Sent to our 13,600 online 
subscribers

• Unrivalled coverage to our 
Retail Community

• High impact brand awareness
• Cost effective lead generation
• Whitepapers & thought-

leadership pieces for measurable 
ROI/data capture

• Leaderboards appear in an 
unprecedented position

• MPUs leverage engagement 
adjacent to all editorial

• Display ads are sold on a 
monthly tenancy to maximise 
exposure and ROI

• At the heart of our research and 
journalistic analysis

RESULTS:

BRAND 
AWARENESS

FRONT 
OF MIND 
POSITION

ALONGSIDE 
OUR 

EDITORIAL



PRINT AND DIGITAL ADVERTISING COSTS

MEDIA PRICE

Full page eDelivery Magazine £2,550

Bellyband around the Magazine opening to a Double 
Page Spread £5,995

CEO Spotlight Interview Full page in Magazine, 
ED.net & via Bespoke Third Party Email £4,500

Gatefold Ad on the inside front cover of the Magazine £7,995

Bespoke Third Party Email £1,995

Skin Ad on eDelivery.net (2 weeks) £2,995

InternetRetailing Media InternetRetailing Events

MEDIA PRICE

Sponsored leaderboard/MPU on a minimum of 8 
enewsletters (1 month) £1,995

Sponsored leaderboard/MPU on eDelivery.net  
(1 month) £1,995

Whitepaper (Tailor made Packages) From 
£14,000

Webinars £3,995

Procurement Guide
Advertising 
Options From 
£495

IRUK and IREU Annual Top500 Research plus 
Dimension Reports POA

THE EDELIVERY 
PROCUREMENT 

GUIDE
2016



CONTACT

ANDY JAMES
Group Account Director

0207 933 8983
andy.james@internetretailing.net

MARVIN ROBERTS
Account Director

0207 933 8977
marvin.roberts@internetretailing.net

QUILL CHEYNE
Account Director

0207 933 8970
quill@tamebay.com

 


